Assignment E-Marketing






February 2008
Dear E-Marketing student,

This assignment is about comparing. You have to compare the websites of two competing companies with each other. It is an individual assignment and each student gets an individual grade.
First part of the assignment is to compare the online presence of two different companies in the same line of business. For instance, compare the websites and everything available online of British Airways and Lufthansa. Find out what they offer to their customers and in what way. Check the navigation within their websites, the user friendliness, the graphics, and so on. But do also check the contents of these websites: do they offer products that are suitable for selling online anyway? Do also check famous e-commerce sites like amazon.com, bookings.com or expedia.com and others and check how they have found solutions for certain problems. Explain what you think is good and wrong and how it could be better and why, based on the theory in your reader and what has been discussed during the E-Marketing classes. In other words, come up with your personal opinion, which is, of course, a well founded opinion. In this personal opinion you also have to come up with directions for improvement.

The second part of this assignment is the comparison of the same two companies separately (so, for each one apart) between what these companies have promised in their vision /  mission statement and business goals and what they are actually doing ‘in real life’ with their online presence. In other words, is everything what they do and offer online coherent with what they have stated in their official documents about vision, mission statement and goals/objectives.

Use your reader as an information guide for setting up a strategy. If you don’t understand technical abbreviations or phrases, please check http://whatis.techtarget.com/. Or check www.businessweek.com/ebiz (news and special reports on e-commerce) or surf to www.commerce.net. For actual items on E-Commerce and E-Marketing you can also check the E-Commerce Times (www.ecommercetimes.com). Or any other reliable Internet source.
You can work at this assignment at school, at home or wherever you want at the times you prefer. You can also email your E-Marketing lecturer for questions or for any other related problems (mailto: Peter.Steemers@han.nl), and write in the subject title of your email “E-Marketing assignment”.
Your report will be reviewed and graded (EMAR1A.R). You have to hand in the report at the end of lesson week 4 of the second period, so ultimately Friday May 16, 2008. You can either hand in during class or in the post box of your teacher, which is 343. Put your email address, your name and your student ID on the front page. You will get your personal grade and feedback before the Christmas break.  
Questions on any subject regarding this assignment are to be asked either by email or right after the weekly E-Marketing classes. Good luck!!

Peter Steemers

