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1.
THE ACADEMIC YEAR 2007/2008
1.1. Calendar of the academic year for the Exchange Programme 

Semester 1
	
Week no.
	
Date
	Activities
	
Holidays

	
34
	20-08
	Arrival Day 22/08/07
	

	
35
	27-08
	Introduction week, 28-08 IntroDay at Arnhem Business School
	

	
36
	03-09
	Lecture week
	

	
37
	10-09
	Lecture week
	

	
38
	17-09
	Lecture week
	

	
39
	24-09
	Lecture week
	

	
40
	01-10
	Lecture week
	

	
41
	08-10
	Lecture week
	

	
42
	15-10
	Lecture week
	

	
43
	22-10
	Autumn Break
	Autumn Break

	
44
	29-10
	Exams 
	

	
45
	05-11
	Exams 
	

	
46
	12-11
	Lecture week
	

	
47
	19-11
	Lecture week
	

	
48
	26-11
	Lecture week
	

	
49
	03-12
	Lecture week
	

	
50
	10-12
	Lecture week
	

	
51
	17-12
	Lecture week
	

	
52
	24-12
	Christmas Break
	25/12 Christmas Day, 26/12 Boxing Day,  01/01 New Year’s Day

	
01
	31-12
	Christmas Break
	Christmas Break

	
02
	07-01
	Exams 
	

	
03
	14-01
	Exams
	End date semester 1 for exchange students: 21-01


Semester 2

	
Week no.
	
Date
	Activities
	Holidays

	04
	21-01
	23/01/08 Arrival Day,Introduction 
	

	05
	28-01
	Introduction period/Management Game
	

	06
	04-02
	Spring Break
	Spring Break

	07
	11-02
	Lecture week
	

	08
	18-02
	Lecture week
	

	09
	25-02
	Lecture week
	

	10
	03-03
	Lecture week
	

	11
	10-03
	Lecture week
	

	12
	17-03
	Lecture week
	21/03 Good Friday

	13
	24-03
	Lecture week
	24/03 Easter Monday

	14
	31-03
	Exams  
	

	15
	07-04
	Exams  
	

	16
	14-04
	Lecture week
	

	17
	21-04
	Lecture week
	

	18
	28-04
	May break
	30/04 Queen’s Day,
01/05 Ascension Day,

May break

	19
	05-05
	Lecture week
	05/05 Liberation Day

	20
	12-05
	Lecture week
	12/5 Whitmonday

	21
	19-05
	Lecture week
	

	22
	26-05
	Lecture week
	

	23
	02-06
	Lecture week
	

	24
	09-06
	Exams 
	

	25
	16-06
	Exams
	

	26
	23-06
	Exams
	

	27
	30-06
	Completion academic year
	

	28
	07-07
	Completion academic year
	

	29
	14-07
	Start of Holidays
	14/07 official end date of semester 2

Summer Holidays


1.2.
Year, semester, period
The academic year at Arnhem Business School is divided into smaller units.

One year

consists of 2 semesters

One semester

consists of 2 periods

One period

consists of six or seven lecture weeks followed by exams.

2.
COMMUNICATION

2.1.
Where to find information
Information from school:

· Exchange Programme notice board (next to room E1.14)

· Students' mailboxes/pigeon-holes (next to room E1.16)

· Exams notice board (for tests held in class also see notice board next to room E1.14)

· Monitor (absent staff, changes of lectures, changes of rooms, etc.)

· Timetables notice board 

· This guide

· Diary

· intranet HAN (insite-HAN)
· www.abs.nl

Information from students:

· Students' mailboxes/pigeon-holes

· General notice boards

· www.abs.nl

After having tried these means of communication you are welcome at the Student Helpdesk ‘Vraagpunt’ (= ‘Question Mark Desk’) situated in the B-wing on the ground floor and the International Office (Ruitenberglaan 26 (HTS building), room A0.02)
The IBMS Exchange Programme Coordinator will be available at set office hours which will be published at the beginning of the semester (as the coordination is only part of her work, office hours depend on her lecturing timetable).

2.2.
Where to hand in information
If you have to hand in papers to teachers, or applications to for example internal executives or one of the offices, please use the mailboxes on the ground floor

If you need to return a letter to the International Office, please go to room A0.02 in the HTS building on the campus during opening hours (every day 11.00 - 13.00 and 14.00 - 15.30).

3.
IMPORTANT DEPARTMENTS/OFFICES AT SCHOOL

3.1
Arnhem Business School address

Ruitenberglaan 31
or
Postbus 5171

6826 CC Arnhem

6802 ED Arnhem
3.2 IBMS Co-ordinator

Mrs. J. Geessink

E-mail: Jannemieke.geessink@han.nl

Open office hours:


Mondays, Tuesdays, Thursdays: 09.30-12.00


Wednesdays: 09.30 – 11.30

Website: http://www.abs.han.nl

3.2.
International Office
Room: A0.02 / Ruitenberglaan 26

Tel.: 026-3658132

E-mail: internationaloffice.arnhem@han.nl

Opening hours for students: Mondays - Fridays: 11.00 - 13.00 and 14.00 - 15.30

Registration
You are not a tourist, so you must register yourself as a citizen.

Procedure:

Register with the town hall.

Some interesting sites for exchange students are:

www.nbt.nl


Tourist Board’s site

www.schiphol.nl

Airport arrivals, etc.

www.ns.nl


Trains; select Options Reisinfo

www.abs.han.nl

Arnhem Business School

3.3.
Student Administration Office and Exam Office
Rooms: B0.06 and B0.07

The Student Administration Office and the Exam Office deal with the registration of students and their progress and also organise the exams.

Student cards
At the beginning of your stay at our school, each student must collect his/her student card from the International Office. This card is proof of enrolment at Arnhem Business School, and thus functions as an ID card. You will be given access to examinations only if you can present this card.

Furthermore, this card is also a chip card, which you need to be able to pay in the shop and canteen. Readers, stationery and other products from the shop and photocopies must be paid with this card as well as food and drink in the canteen. Losing the card means losing the credit amount on it!

Information on exams and grades
The Exam Office does not provide any information on grades. 
You can check your grades on the computers located on the first floor.

The exam schedule will be be posted on the notice board next to room E1.14 and will be published via insite-HAN. Please make sure also to check your pigeon holes regularly.

The Exchange Programme Coordinator does not have any further information until all grades of all exams of the period concerned have been processed.

3.4.
Computer Centre
Practical training rooms:
First floor

Desk:



B1.08

From 09:00 - 17:00 hours and from 17:00 - 19:00 hours on Tuesday and Thursday evenings during lecture and examination weeks, students can use the practical training rooms for working with the computer. The staff at the desk will help you in case of problems with the equipment or programmes at school and provide/help you with software support, printing on laser printer or diskette printer, scanning texts/pictures, anti-virus diskettes.
3.5
Multimedia centre/Library 
The study centre is located on the first floor in room A1.03 of Arnhem Business School, Ruitenberglaan 31 in Arnhem and is open to students and staff members of the FEM, Technology and ICA study programmes.

You can contact the study centre:

by phone: 026-3691131

by email: Studiecentrum.R31@han.nl or www.han.nl/studiecentra
Opening hours are: Monday – Friday 08.30 – 16.45 and on Tuesday and Thursday evenings until 21.00 hrs.

During holidays opening hours are limited.

The multimedia centre has around 18,000 volumes, 400 newspapers and magazines, work placement reports, final project papers, annual reports, CD-ROMs, DVDs, video tapes and digital resources.

The databases are accessible via the website: www.han.nl/studiecentra on all HAN computers.

Borrowing

On presentation of your student card, you are allowed to borrow a maximum number of 10 items at a time for free. If items are overdue, you are sent a reminder by e-mail. Overdue items incur fines.

Borrowers are liable for items they borrowed. You can find the complete borrowing regulations on www.han.nl/studiecentra. 

Periodicals, bound volumes of periodicals, video tapes, work placement reports, reference books are not loanable, but can be examined at the study centre.

Other facilities

The study centre has a computerised catalogue and borrowing system (PICA). Computers with internet connections and CD-ROM facilities are available to the students.

Other facilities of the study centre include photocopiers, a scanner, a number of telephone sets, a fax machine and video, DVD and cassette recorders, which are all accessible via the student card. Budget permitting, the study centre aims to take account of students’ wishes in buying books, periodicals and software. The NCC – part of Picarta allows students to consult other libraries in the Netherlands and request books or other items to be sent to the multimedia centre in Arnhem. There is a charge for this service.

People using the study centre are requested not to disturb fellow students while studying. Eating and drinking are not allowed, and bags should be left outside the library. Mobile phones must be turned off. All items and equipment are protected from theft by an automatic security system.

HAN students are also entitled to free borrowing from all library departments of Radboud University Nijmegen and the Public Library in Arnhem, situated in Koningstraat 26. You can register on presentation of a valid student card, identity card and a document stating your current address, and are then allowed to borrow items from the library.
3.6.
General Information
The Student Helpdesk ‘Vraagpunt’ is situated in the B-wing on the ground floor.

Shop:

Monday thru Friday; see opening hours 


Faxing:  
Reception, information on prices at Reception desk




Prices are per page


Fax no.: 
+31 26 3691369


Copying:
with your student card; especially when larger numbers of copies are 



required, students can contac the Facilities Department for help; please



bear in mind that these copies are for your own account.

4.
ORGANISATION OF STUDY PROGRAMMES
4.1.
Study programmes at Arnhem Business School
In general, an undergraduate student at Arnhem Business School studies for eight semesters. The first two semesters, called General Foundation Year, offer a very large variety of subjects and thus give the student a chance to orientate on the diverse field of economics. The student chooses a field he wants to specialise in. The specialist study takes three more years.

The study programmes Arnhem Business School offers are:
AC
Accountancy

BE
Business Economics/ Finance and Accounting

FSM
Financial Services Management

CE
Marketing

CO
Communication

IBMS
International Business and Management Studies 
IBL
International Business and Languages

FE
Fiscal Economics

LE
Business Logistics

MER
Management, Economics and Law

Several of these study programmes are also offered as part-time studies.

In September 2004, English language programmes (up till then only offered in the IBMS) were started up for some of the above Dutch programmes. Arnhem Business School now also offers English language Bachelor programmes in:


Communication

Finance and Accounting,

Human Resources and Quality Management

Logistics

We have extended the modules on offer for exchange students with modules from these programmes. Please refer to the module descriptions in section 5.16 for further information. On arrival students are always free to see the Exchange Programme Coordinator to discuss possible options outside the exchange programme. Please be aware this may lead to unnecessary clashes and overlaps in timetables and exam schedules.

4.2.
Opening hours, lecture hours and timetables 

The opening hours of the locations relevant for Exchange students are as follows:

During lecture and examination weeks:

MON. thru FRI.:
08:15 - 18:15 hours

and

TUE. / THU.:

17:00 - 21:35 hours

Exchange Programme lecture hours are as follows:
1. 08.45 - 09.30

2. 09.30 - 10.15

BREAK
10.15 - 10.30

3. 10.30 - 11.15

4. 11.15 - 12.00

5. 12.00 - 12.45

6. 12.45 – 13.30

7. 13.30 - 14.15

8. 14.15 – 15.00

BREAK
15.00 - 15.15

9. 15.15 - 16.00

10. 16.00 – 16.45

11. 16.45 – 17.30

A timetable is composed for each period which is available on intranet “insite-HAN”. Each student can draw up his/her timetable based on the modules chosen via the Module Preference Form. You are required to return this form before 15th June 2007 (1st semester) and 1st December 2007 (2nd semester). 

As only a limited number of students can be placed in each group, a student might have to take a module at a time that does not suit him/her perfectly (for example a student might be free except for 2 lecture hours in the afternoon). This is a consequence of the free choice of modules, which we think is important to serve the needs of the exchange students.

5.
EXCHANGE PROGRAMME
5.1 Profile

The Exchange Programme is a third-year undergraduate programme taught entirely in English, which is designed for foreign students who take part in exchange projects with one of the Arnhem Business School’s many partner institutions. As the Exchange Programme is part of the single student’s study programme (s)he enrolled for with his/her own university or business school, it does not lead to a degree itself. The Exchange Programme thus can be perceived as an extended part of the various relevant programmes of the participants’ institutions.

A wide field of subjects is covered by the modules on offer in the programme; the subjects focus mainly on the following fields of interest: international business and management, marketing, corporate communication,, finance, accounting, human resources, quality management, distribution and logistics
5.2
Duration
The Exchange Programme is offered in two semesters; semester 1 (from the end of August until January), and semester 2 (from January until July). Exchange students should contact the officer responsible for exchange projects at their home institution to find out which semester(s) they can study at Arnhem Business School. Please be aware that the first semester will run into January, which means that exams will be scheduled after the Christmas holidays. Students should take this into account when planning their stay.

5.3
General Position within Arnhem Business School 

Within the Arnhem Business School’s structure of study programmes, students who have successfully completed four semesters, leave Arnhem Business School for one semester of industrial placement and one semester of studying abroad. In most study programmes taught in Dutch, the study abroad is an opportunity on a voluntary basis. For students taught in English studying abroad is compulsory. All students of the different Arnhem Business School’s study programmes are sent to our various partner institutions. In return, we offer their students courses on third-year level of relevant business subjects taught in English. Students taking part in the Exchange Programme are therefore required to have studied business subjects for two years. They are also expected to have a sufficient level of English (equivalent to IELTS 6.5).
5.4
Regulations
As the Exchange Programme is part of the study programme, the individual students are enrolled at their home institution and the students remain covered by the general regulations of the home institution concerned. 
For Arnhem Business School's regulations concerning the more practical aspects applying to Exchange students, please consult the booklet "Arnhem Business School's Regulations for Education and Finals". Copies of this booklet will be available at the beginning of the academic year. Alternatively you can also ask the Exchange Programme Coordinator for further explanation on exam results and compensation.

5.5
Application 
Exchange students should contact the officer responsible for exchange projects at their home institution who will inform them on the selection procedure applied by the sending institution, hand out the Arnhem Business School’s set of Exchange Programme enrolment forms and give further information and advice.

The set of Exchange Programme enrolment forms - together with the additional documents - should be returned to the Arnhem Business School’s International Office by set dates:

For applications for semester 1:
15th  June 

For applications for semester 2:
1st December

5.6
Semester Dates 2007/2008
Semester 1

General arrival date:
22 August 2007 (08:30 - 16:30 hrs)

Introduction period:
23 August –  31 August 2007


28 August: introduction day at Arnhem Business 


School
Start of lectures:

3 September 2007
End of semester 1:
21 January 2008
Semester 2
General arrival date:
23 January 2008 (08.30 - 16.30 hrs)

Introduction period:
24 January – 01 February 2008
Start of lectures:

4 February 2008
End of semester 2:
14 July 2008 *)

*) Official end date

5.7
Support 
Arnhem Business School is very much concerned about high-quality education and has established various methods for supporting, guiding and supervising (from a distance) its own students at their industrial placements in the Netherlands, or abroad for placement and/or studying. We recognise that a precondition for integrating a study abroad period into the set-up of a study programme is a reliable structure of support and guidance. Therefore, Arnhem Business School has chosen to provide its guest students with an Exchange Programme Coordinator and her assistant. They take care of the educational part of the Exchange Programme students’ stay in Arnhem. For the various other items concerned with a stay abroad, such as accommodation or visa, our International Office helps the incoming students. Every year some enthusiastic students of Arnhem Business School organise an introduction week for the new Exchange students. Information on this introduction week will be sent to you at the end of May. Alternatively, you can contact the Exchange Programme Coordinator or her assistant on this matter.

5.8
Modules, Grades, and Credits
In the organisation of its study programmes, Arnhem Business School does not use the term ‘subject’, but the term ‘module’ instead. All modules are either 7.5 or 15 ECTS (European Credits).
For detailed information on the distribution of modules over the semesters and 
periods, please consult the overview on the programme available for Exchange 


Programme students.

As a module may consist of a variety of educational activities, it may consist of 

several assessments. These are described and explained in the module descriptions.
Also your lecturers can inform you on the specific details of their modules.
IBMS Exchange Programme students will be awarded credits by the Arnhem Business School for each module with a weighted average of 55 or more

5.9
Documents 
When it comes to integrating a study abroad period into a study programme, formalities beyond regulations are to be taken into account. This student handbook, and the booklet ‘Arnhem Business School’s Regulations for Education and Finals’, are also the official legal basis for every student in the Exchange programme.

After completion of his/her total study period at Arnhem Business School, the Exchange student will be provided with a general certificate, certifying the student having studied the appropriate period at Arnhem Business School, and a list of grades.

These documents are sent to the coordinators at the partner institutions, where the information will be transferred. At this stage, the home institution will decide about actually allocating the credits. All transactions will be carried out according to the regulations of the home institution, taking into account Arnhem Business School’s documents for providing the necessary information. Grade lists are sent out in February (for the 1st semester) and in July (for the 2nd semester).
5.10
Exams, Resits, and Reviews
Some assessments are taken during the lectures. As the calendar for the academic year shows, there are special exam weeks, which follow each lecture period. The majority of the exams are to be planned during these weeks (especially written exams). The consequence of being able to choose from a large variety of modules is that IBMS Exchange students will sometimes have to sit more exams at the same day, whereas on other days they are free. 

Written exams will not only take place at the Arnhem Business School’s location, but also at special exam locations. Details of the schedules and locations are published well in time on the exam publication board, which - in the last lecture weeks of the period and during the exam weeks - should be checked each day for up-to-date information. All information is also published on insite-HAN.
All students af Arnhem Business School must enrol for exams. You can enrol for exams by using the INFO computers on the first floor. After you have logged in (with your student number and password), select the option ‘TENTAMEN’ in the main menu and the exam period. You will see all the exams of your programme. Sign up for the exams by selecting the relevant boxes. A cross will appear indicating that you have enrolled. Click OK to end the session, leaving the programme without clicking OK simply aborts the programme and no enrolment has been made. Watch the  notice-board for details on the enrolment periods. Your Exchange programme coordinator will inform you on these procedures prior to the first exam period.

If there are any problems with your enrolment, please contact the Helpdesk (in room B1.03) in case of technical problems. If you want to enrol for an exam which is not on your list, please contact the Exchange Programme coordinator.

IMPORTANT : You are responsible for enrolment for all your exams. If you have not enrolled you cannot sit exams!!!
If an Exchange student has obtained a grade which  - according to the Arnhem Business School’s regulations -  is regarded a ‘fail’ (all grades below 5.5, that is: 55 points), there are different possibilities for proceding further. Generally, the home institution will provide an alternative exam or other assignment to be taken after the student has returned.

You also have the chance to resit your exam:you are only allowed two enrolments for an exam per year!

Detailed information on assessments can be provided by the Exchange Programme coordinator.

It will not be possible to resit exams of Arnhem Business School at the student’s home institution.
It is not possible to take exams from the home institution at Arnhem Business School.
Please note that according to the Arnhem Business School’s Regulations for Education and Finals, the last grade stands. This means that, if you obtain a lower grade for a resit, that last grade will then be documented on the list of grades.

After the written exams have been evaluated by the lecturers concerned (within four weeks), reviews are held on a specific date and time. Only on this occasion students have the opportunity to inspect their work and learn from their mistakes. When an exam is graded by allocating points to single (parts of) assignments, it is allowed to check the lecturer’s calculation. In case the student notices a mistake or disagrees with the marking of his work, he can protest by filling in a form. The form and the biro in a certain colour will be provided by the invigilator of the review session.

The student can also protest if he disagrees with the evaluation of his own work.

5.11
Arrival at Arnhem Business School
Students are expected to inform the introduction group students well in time about the time of their arrival, and about changes which might occur during their journey. In most cases, the students will receive the keys for their rooms from the housing agency. When planning the journey, students should bear in mind, that the housing agency office is open during office hours only (Monday through Friday between 08:30 and 17:00). Students arriving on times when the office is closed will have to arrange accommodation themselves.

In order to introduce the school and the proceedings to our new guest students, the Exchange Programme has a special introduction week. It is of the utmost importance to take part in this introduction, as it cannot be repeated for single students later.

Students are strongly advised to arrive in time i.e. make arrangements to arrive on the official ARRIVAL DAY. If you arrive on this day, our introduction group students will meet you on your arrival at the railway station and help take you to your room. Students have to arrive in Arnhem to join the lectures / seminars /workshops no later than in the second week. This means, that students must have arrived and discussed their programme with the Exchange Programme coordinator by the end of the first lecture week at the latest. 

5.12

Literature and Course Materials
Students of Arnhem Business School are themselves responsible for purchasing the material needed. ‘Dekker vd Vegt’will offer its services for the supply of books to our students. Dekker vd Vegt is located at the HTS building on the campus. Detailed information will be provided at the introduction. You can also purchase your study books via internet, BOL.COM should have all study books in stock.

Readers/syllabi needed for certain modules can be bought at Arnhem Business 
School’s shop.

5.13

Medical Information
Students coming to Arnhem Business School have to make sure they are properly insured. The alien police might ask for proof. In case a student’s insurance company does not provide help when a student stays in the Netherlands for a longer period, students can also get insured in Arnhem with one of the companies offering special packages to students. Please consult the International Office for detailed information.

When students have moved to the room they will stay in for the period of their stay in Arnhem, they should register with a general practitioner in the neighbourhood. Practitioners in the Netherlands are often bound in contracts with a certain amount of patients in a certain area they are allowed to accept. If a person is not registered as a patient, he will have to turn to the First Aid department (EHBO) at either hospital in Arnhem or Velp. If a specialist has to be consulted, it is good to know that these doctors practise only in hospitals. The reception of the hospital’s polyclinic should be contacted for appointments.
5.14
Disenrolment from Arnhem Business School

When a student plans to leave Arnhem Business Schoolher because he does not intend to continue his studies, or because the period of studying abroad has come to an end, the following procedure has to be followed:

· inform the Exchange Programme coordinator about departure if you leave before the end of the study abroad period; 

· make sure the rent and other arrears are paid;

· return all books to the library;

· return the student card to the Student Administration Ofice (if there still is money on the card please go to reception to get a refund.);

· make arrangements for the final check of the room.

5.15
Procedures for registering for modules at Arnhem Business School

In the academic year 2007/2008 Arnhem Business School offers the exchange students a choice between a number of modules (see the module descriptions for more information). Students are advised a study load of 30 ECTS (credits) while with us and they will also have to register for their choice of modules by 15th June 2007 (for 1st semester students, 1st December 2007 for 2nd semester students) to be sure of a place in the modules of their choice. using the “Module Preference Form Exchange Students”. This is to help our administration and to make it easier for students upon their arrival.

STUDENTS MUST COMPLETE THE REGISTRATION FORM FOR THEIR CHOICE OF MODULES AND RETURN THIS TO THE INTERNATIONAL OFFICE AT ARNHEM BEFORE 15th JUNE 2007 . FAILURE TO DO THIS MAY LEAD TO THE STUDENT HAVING A MORE LIMITED CHOICE OF MODULES AVAILABLE TO HIM/HER UPON ARRIVAL (2ndsemester students: before 1st December 2007).

Structure of Programme
The exchange programme at Arnhem Business School is available in 2 semesters. Each semester is split into two teaching periods. 

During the period(s) students can be assessed in a variety of ways, e.g. presentations, reports, etc.

Some modules also require students to be assessed via a written exam. Each period will be followed by exam weeks. The exact assessment method will be explained by your lecturer.

A student is advised to follow a package of modules per semester that amounts to a total of 30 ECTS (credits) but the home university has the final say in this.
Modules Available in 2007/2008

	Code
	ECTS
	Module
	Period

	
	
	
	

	BBM1
	7,5
	Business to business marketing
	1,2/3,4

	EMAR1
	7,5
	E-Marketing and E-commerce
	1,2/3,4

	EIN1
	7,5
	European Integration New
	1,2/3,4

	PDE1
	7,5
	Project Dutch Economy in a Global Context
	1,2/3,4

	BPT1
	7,5
	Business Performance Tools
	1,2/3,4

	From other English-language programmes:
	
	
	

	BHC
	7,5
	Business Ethics, HRQM and Communication 
	1,2/3,4


5.16
MODULE DESCRIPTIONS 2007/2008
BPT1C:

BUSINESS PERFORMANCE TOOLS

	Module code
	BPT1C

	Module name
	Business Performance Tools

	Number of EC
	7.5


Objectives/General Introduction
The programme Business Performance Tools teaches students how organizations and its people can achieve a better performance. The course is based upon the concept that organizations continuously have to change in order to stay competitive and to bring added value to their clients. The course is an integration of both financial and non-financial factors that can be decisive for the success of both companies and not-for profit organizations.

The course is built along the strategic process of organizations. It gives insight into (corporate) trends and tools that are used by organizations in their response to both external (market) and internal (organizational and human) changes. It highlights the organizational and personal learning process. As a consequence of this students will also gain insight in their own personal strengths and weaknesses. 

Its objectives are to provide students (more) insight into trends, tools and instruments and in structures companies and organizations can use in their permanent learning process to stay competitive. Its objective it also to give students insight in their personal, team and organizational behaviour.

Topics

The starting point of the course will be the different strategy processes and forms companies and organizations can follow. Once the strategy has been chosen, structures and tools are to be implemented in order to monitor the whole process and to make the strategy into a success. Success will only be achieved if both the organization and its people are willing to learn and to change.

Items covered are:

· Forms of strategy and the strategy-decision process

· Financial markets, investment models and investors relations

· Business ethics, corporate governance and corporate values

· Supply and value chain analysis

· Analysis of competitive position

· Organizational models and structures

· Management information systems and dash boards to stay in control (eg BSC, ERP)

· Organizational and human aspects of a constantly changing organization

· Different roles in a team 

· Team- and personal performance assessment

· Quality management and procedure
Learning methods

In weekly classes the main topics are interactively discussed. Theory will be strongly supported by real case (corporate) examples. Materials used will mainly be many based upon recent international business items.

Following (further) self study intermediate assignments are to be made using both the theory and the case examples for specific practical descriptions and solutions. All assignments and cases are done by teams consisting out of no more than 4 members.

During the course an interactive game will be played in which these teams will compete in a management dash board game. In this game the financial and non financial success factors of companies are integrated. 

In the final assignment all items will be integrated by designing a virtual management control dash board for an actual multinational company.

Assessment

The (main part of) intermediate cases will be graded and will give the teams the opportunity of acquiring bonus points for their final assignment. Peer assessments and the individual performance of students during (assignment) presentations will be added to the team grades in order to give each student its final individual grade.

	Exam code
	BPT1C.A
	BPT1C.PR

	Periods
	1+2 , 3+4 during class
	1+2. 3+4 during class

	Number of EC
	7.5

	Weighting Factor
	2.5
	5

	Form
	Intermediate cases
	Final case + presentation/oral exam

	Aids
	
	


Your lecturer will inform you of further details
BBM1C:

BUSINESS TO BUSINESS MARKETING

	Module code
	BBM1C

	Module name
	Business to Business Marketing

	Number of EC
	7.5


Objectives
This module is an introduction to the most important issues in B2B marketing.

In the end students will have a good knowledge of specific problems arising in Business-to-Business marketing, and they will have some practice in analysing and solving B2B marketing problems.

Topics
Introduction Marketing

Marketing planning process

Mission statement

Segmentation


Applied research methodology

Presentation skills

Business markets characteristics
Business buying behaviour


Supplier evaluation

Estimating demand

Relationship management


CRM

Sales force management
Learning Methods
Interactive Lectures

Practical component of writing a marketing plan

Individual and group assignments

Presentations by students

Assessment
During the first meeting presentation groups will be formed in which as many nationalities as possible will take part. These groups will present a marketing plan in lecture week 14.  The only restriction in the choice of company and market will be that it has to concern B2B marketing.

The same groups have to present  the results of their Internal Analysis as part of the marketing plan in week 7.

The assignments will be assessed by the lecturer:

40% on the form of the presentation if given.

60% on the quality of the content 

or 100% if no presentation is given

The average grading of the assignments is 50% of the modulegrade.

The marketing plan will be assessed by the lecturer:

40% on the form of the presentation

60% on the quality of the content

The grading of the marketing plan is 50% of the module grade.

	Exam code
	BBM1C.R

	BBM1C.A


	Periods
	1+2 , 3+4 during class
	1+2. 3+4 during class

	Number of EC
	7.5

	Weighting Factor
	3.75
	3.75

	Form
	Marketing plan
for detailed information see above
	Internal Analysis
for detailed information see above

	Aids
	
	


Your lecturer will inform you of further details
EMAR1A:

E-MARKETING & E-COMMERCE

	Module code
	EMAR1A

	Module name
	E-Marketing & E-Commerce

	Number of EC
	7.5


Objectives:
This course provides students with a broad overview and understanding of the many elements, disciplines and issues of E-Marketing and E-Commerce. As it makes no assumptions of any particular subject, students of any background with progress in their bachelor education program should be able to cope with the course. Although the general contents of the course are very broad, part of it has a strong focus on business models, business strategy and sales channels, and the way these have been changed by the penetration of the Internet in our society.  Technological items are involved, though limited to a managerial point of view. The general aim of this 12-week course is to ensure that students understand that E-Marketing and E-Commerce is the real world of the Internet. Besides that students have to learn that the Internet is a medium to reach customers and that goods and services have to be delivered under more pressing circumstances of the 7/24 hour business day.

Topics:

· How does a computer work, How does the Internet work, Intranets, Extranets.

· Marketing and E-Marketing.

· The relation between E-Business, E-Commerce, E-Procurement, Supply Chain Management and Logistics.

· Business Models and Strategy on the Internet.

· Creativity and Innovation

· Business Process Re-engineering.

· The Internet Marketing Mix.

· E-Payments.

Learning methods:

Lectures and group discussions during classes. Internet-enabled computer-based assignment.

Computer rooms will be facilitated for some classes. The use of the library and of the Internet is necessary to ensure that students have knowledge of the latest developments in E-marketing and E-Commerce and cognate areas. 

Study Material:

Syllabus / Reader: ‘E-Marketing & E-Commerce’ to be obtained at the start of the course.

Assessments:
	Exam code
	EMAR1A.6
	EMAR1A.1
	EMAR1A.R*)

	Periods
	V1,3 H1,3
	V2,4 H2,4
	During class

	Number of EC
	7.5

	Weighting Factor
	2.25
	2.25
	3

	Form
	Written exam
	Written exam
	Report

	Aids
	Dictionary
	Dictionary 
	


*)The assignment (EMAR1A.R) has to be passed with minimum of 55/100;
EIN1A:

EUROPEAN INTEGRATION

	Module code
	EIN1A

	Module name
	European Integration

	Number of EC
	7.5


Objectives

The course will help you understand European Institutions. It focuses on mergers, cooperation and expansion of companies across Europe and deals with economic and legal aspects related to such developments. Moreover, you will study the differences in culture and society to help you find your way in Europe.

Topics

European Institutions, European and Institutional Law, Competition Law, Economics, Sociology, Culture. Recent developments in the field of business, politics, employment, export, environment, expansion, mergers and take-overs and their consequences

Learning methods

You will get lectures, guest lectures, literature, group work, presentations case studies and if possible a visit to a European institution. Since you work individually and in teams, you will develop general and personal skills. 

Assessments

European role play, case study, group report and presentation

	Exam code
	   EIN1A.P
	EIN1A.H
	EIN1A.TS
	EIN1A.PR

	Periods
	1 during class
	2 during class
	2 during class
	2 during class

	Number of EC
	7.5

	Weighting Factor
	2.5
	1*)
	2
	2

	Form
	Presentation + peer assessment
	Hand-in X-Ray
	MC-test
	Final report, presentation + peer assessment

	Aids
	
	
	
	


*) NB: An outline of the X-Ray report has to be handed in in week 3 of the 2nd term (GO/NO GO)

PDE1B:

PROJECT DUTCH ECONOMY IN A GLOBAL CONTEXT

	Module code
	PDE1B

	Module name
	Project Dutch Economy in a Global Context

	Number of EC
	7.5


Objectives:
This modules aims at providing students with knowledge and understanding of the functioning of the Dutch economy within a European and global context. 

Learning methods:
Students have to attend some lectures about the Dutch economy and its international environment.

Groups will be formed which have to write a paper about an aspect of the Dutch economy and hold a presentation. The lecturer will be available for consultancy.

The reports will be written in multinational groups of three to four students.

The report

The report should show that students

· are aware of the existence of different meanings of economic integration

· have knowledge of the structure and performance of the Dutch economy in the last couple of years

· have knowledge and understanding of the international environment in which the Duch economy operates

· have more in‑depth knowledge of an aspect of the Dutch economy, in particular a branch of industry

· studied and understand relevant theory in relation to the problem definition

· are able to apply the afore-mentioned theory to the specific case

Assessment:

	Exam code
	PDE1B.R
	PDE1B.P 

	Periods
	During class P1+2, P3+4
	During class P1+2, P3+4

	Number of EC
	7.5 EC

	Weighting Factor
	6
	1.5

	Form
	Paper
	Presentation

	Aids
	
	


Your lecturer will inform you of further details
MODULES FROM OTHER ENGLISH LANGUAGE PROGRAMMES
BHC1A:
BUSINESS ETHICS AND HRQM

	Module code
	BHC1A

	Module name
	Business Ethics and HRQM and Communication

	Number of EC
	7.5


Objectives

Students will be provided with an understanding of the main features of human resource and quality management, managing business ethics and communication and culture. After completing this module students will have an understanding of appropriate policies, concepts and instruments to handle these topics. Students will develop their HRQM, Business ethics, communicative and cultural skills in an integrative way. General skills like problem solving, working in groups, discussing and giving a presentation and the development of a sensitiveness to be aware of the cultural influences in both topics is the most important aim of the module.

Topics 

· Normative ethical theories and strategic issues in HRM

· Managing quality and productivity

· Corporate social responsibility and stakeholder management

· Individual morality in organisations

· Ethical issues in international business: the global context, culture and morality

· International and comparative perspectives in HRM

· Aspects of culture related to self management

· The role of communication in developing HR thinking

Learning methods

During classes, the lecturers will discuss the main topics that were dealt with in the advised reading. Presentation groups will be formed during the first lecture and these groups will each present one case during the module. Another group will oppose the presentation. Discussions are prepared in class on several topics in business ethics and human resource and quality management. In the assessment of the presentations, the emphasis will be on the form and on the content. The lecturers will use several didactical forms as team-teaching, group discussion, debates etc.

Assessment

IH-EM-BHC1A.O. (Oral exam). At the end of the module there will be an oral examination in the exam week. (30 minutes) The oral exams will take place in groups of 3 or 4 students. The students have to present a case with HRQM and BE elements. The lecturers will ask questions about the case. .

IH-EM-BHC1A. P (Group presentation) Students have to form groups (consisting of different nationalities) that will present a case during the module.

IH-EM-BHC1A. D (Group discussions).  During the module there will be group discussions where students (in groups) will discuss issues on HRQM and BE in class.

	Exam code
	IH-EM-BHC1A.O
	IH-EM-BHC1A.P
	IH-EM-BHC1A.D

	Periods
	2/4
	2/4
	2/4

	Number of EC
	7.5

	Form
	Oral exam
	Group presentation
	Group discussion (participation)

	Aids
	none
	all
	all
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